
Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.

THE EFFECTS OF HOMOSEXUAL IMAGERY IN ADVERTISEMENTS ON BRAND PERCEPTION AND PURCHASE INTENTION
Hooten, Mary Ann;Noeva, Krishna;Hammonds, Frank
Social Behavior and Personality; 2009; 37, 9; ProQuest Central
pg. 1231



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.


